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Media coverage will help you to improve both your connection to the community and your 
fundraising capability. Even in today’s flooded media market, newspaper, radio, and television 
coverage lends credibility to your work and helps you to reach folks who may be outside your 
typical circle. The following steps will help you get started, but know that building media relations 
is an ongoing process. Each effort expands on the last, and ultimately your goal is to establish 
relationships with reporters and media personalities for the long term. 

Media Coverage

Create a Media List 
Compile a list of the online 
and print publications and 
the TV and radio stations in 
your neighborhood, city, or 
town and the surrounding 
counties. Depending on your 
location, you may broaden 
or narrow your search. In 
large media markets, such 
as New York, you need not 
look beyond your city, but if 
your congregation is in rural 
Utah, you could include media 
outlets from the whole state 
or even neighboring states. 

Analyze the Media
To effectively pitch a media 
outlet, you must be familiar 
with its content. Read, listen, 
or watch to learn the types 
of stories covered by each 
outlet on your list. Make 
notes in your list and pitch 
accordingly. For example, a 
local sports reporter might 
be interested in covering 
your congregation’s nighttime 
youth basketball program but 
not your historic landmark 
designation. An online arts 
magazine could feature a 
concert in your sanctuary but 
not your food drive. 

Five Steps to

•	 Media outlet’s name

•	 Type of coverage  
(religion, arts, sports, etc.)

•	 Primary contact, either 
a reporter or editor  
(Find this on the staff page.)

•	 Contact’s email address

YOUR MEDIA LIST 
SHOULD INCLUDE:
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3Determine What Is Newsworthy
In recent years, many news organizations are struggling and operating 
at reduced capacity. While they may have had religion reporters in 
the past, that is no longer the case at most outlets. Faith communities 
must be more creative in their storytelling if they desire coverage. Your 
goal should be to make it as easy as possible for a reporter to write 
a relevant story. Timeliness, prominent figures, and trendiness are 
elements that help make a story viable. 

For example, your congregation is holding an interfaith Thanksgiving 
service (timeliness), and your city’s poet laureate will be doing a reading 
there (local celebrity). Reporters looking for holiday content would be 
likely to cover this story.

Prep Press Materials
Once you have established your story, write a press release to distrib-
ute to your media list. (See the example on the next page.) The press 
release should answer the five “w” questions: who, what, when, where, 
and why. Use clear, concise, vivid language, and carefully proofread. 

In addition to the press release, include visuals or mention in the pitch 
that you can provide them. Reporters look for high-resolution photos 
with prewritten captions and photo credits. Make it as easy as possible 
for media representatives to do their jobs by providing all the relevant 
information they need. 

Pitch Your Story
Individually email the media contacts on your list who are likely to be 
interested in your story. Address them by name, and tailor your pitch to 
their publication. Paste the press release directly into your email rather 
than attaching it; many news organizations are wary of unsolicited 
email attachments. Once you have sent your pitches, wait a few days 
and then follow up. 

NEXT STEPS 
Keep in mind that there is an element of luck to press coverage. Even 
well-crafted, timely pitches get overlooked when there is breaking 
news. But persistence pays off when it comes to media. Make sure to 
track your media coverage in a spreadsheet and thank the reporters 
who cover you. Beyond obtaining immediate coverage, aim to develop 
a relationship with reporters and editors. PR is a two-way street, and in 
an ideal outcome you also become a resource for them.

WHAT MAKES A 
VIABLE STORY:

• Timeliness
(Why now?)

• Prominent figures
(Is a local celebrity or
government official
involved?)

• Trendiness
(Is this an issue already
in the zeitgeist?)

MEDIA RELATIONS

PRESS RELEASE 
COMPONENTS:

• “For Immediate
Release”

• Contact information

• Headline

• Dateline

• Lead paragraph
(The most important
information should be
included here.)

• Quotes
(Compile these from
one or two prominent
figures in the story.)

• Boilerplate
(This is the standard
description of your
congregation.)
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FOR IMMEDIATE RELEASE 
 

Partners for Sacred Places Awards $1 Million in Grants to Black-led Churches 
The grant will enable the churches to uphold their historic architecture and extend their 

community services 
 

PHILADELPHIA, PENNSYLVANIA, April 10, 2024 — Partners for Sacred Places and the 
Preservation Alliance for Greater Philadelphia announced that the Philadelphia Fund for Black 
Sacred Places (PFBSP) is awarding $1 million in grants to eight Black-led churches in 
Philadelphia. The grants for capital projects – plus support to open their spaces more to the 
public – will assist the churches in preserving their historic architecture while expanding their 
capacity to serve their neighborhoods.  
 
In addition to preservation, the grants will facilitate property assessments by architects to 
address needs beyond immediate repairs, ensuring the buildings can continue to meet 
community needs. Churches will undergo a process that will allow them to receive planning and 
capital funding to cover various expenses from structural renovations to program development. 
 
"Black churches anchor their communities,” said Rev. Betsy Ivey, Director of PFBSP. “They are 
a stabilizing presence that deserve this recognition and assistance to bring their communities 
back together. This funding will assist these churches with renovations, training, and technical 
assistance while enabling them to open their doors even wider to the public." 
 
Grant Recipients  

● Mother Bethel African Methodist Episcopal  
● Abiding Truth Ministries  
● Camphor United Methodist  
● George W. South Memorial Church of the Advocate  
● First Corinthian Baptist  
● Holy Apostles and the Mediator Episcopal  
● New River Presbyterian  
● Tindley Temple United Methodist 

 
This significant financial support underscores these historic institutions' vital role in their 
communities. To be eligible to apply, congregations had to be Black-led in Philadelphia and 
have an active faith community. They also had to have a purpose-built religious property with 
historic, cultural, or architectural value and ensure that a welcoming, inclusive community space 
would be freely accessible to the public.  
 
"Supporting these cornerstone institutions underscores our commitment to cultural preservation 
and community enrichment," said Bob Jaeger, President of Partners for Sacred Places. "By 
reinforcing these churches' architectural and social fabric, we're investing in the future resilience 
and vibrancy of Philadelphia's neighborhoods." 
 



This three-year project spearheaded by Partners for Sacred Places and the Preservation 
Alliance for Greater Philadelphia aims to expand equitable access to quality public spaces in 
Philadelphia’s neighborhoods and support Black congregations’ efforts to maintain their 
properties, cultural centers, and neighborhood landmarks for future generations.  
 
PFBSP is guided by an advisory committee of Black religious, academic, architectural and 
community leaders. Funding is provided through the William Penn Foundation’s Creative 
Communities program, which “... supports programs and initiatives that ensure people across 
Philadelphia and the region benefit from inclusive, diverse, and high-quality public spaces and 
arts and culture experiences.” 
 
Learn more at sacredplaces.org/pfbsp. 
 

# # # 
 
 

About Partners for Sacred Places 
Partners for Sacred Places is the only nonsectarian, nonprofit organization dedicated to the 
sound stewardship and active community use of older sacred places across America. Partners 
provides a variety of fundraising, building stewardship, space-sharing, and community 
engagement services through grant-funded programs and consulting so that sacred places can 
live into the vital roles they play as community assets in their neighborhoods and our wider 
society. To learn more, visit www.sacredplaces.org. 
 
About the Preservation Alliance for Greater Philadelphia  
The Preservation Alliance for Greater Philadelphia actively promotes the appreciation, 
protection, and revitalization of the Philadelphia region’s historic buildings, communities, and 
landscapes. A 501c3 non-profit membership organization, the Alliance leads in setting the 
agenda for preservation issues of regional importance and advocates strong public preservation 
policies. It was formed in 1996 from the merger of the Philadelphia Historic Preservation 
Corporation (1979), a nonprofit corporation formed to guide investment dollars into historic 
renovation projects through tax and other financial incentives; and the Preservation Coalition of 
Greater Philadelphia (1982), dedicated to preservation advocacy. Visit 
www.preservationalliance.com. 
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